Using Instagram and Selfies to Explore Body Image in Gender Diverse Individuals
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Results

Methods Body Modification was the most present
4 Adapted four hashtags from 2015 US Trans Survey which found & (95%) overarching thematic category with

that “more than one-third (35%) of respondents indicated that Clothes or accessories (20%) and Hair (19%)
their genderidentity was best described as non binary or appearing the most frequently

genderqueer” (James et al., 2016, p.45)

Introduction

This goal of this study was to explore the use of
Instagram selfies posted by gender variant
individuals (those who identify other than
cisgender) in relation to body image, gender
Identity, and expression. To compensate for the
lack of representation in mass forms of media,
the gender variant community uses emerging

&

' #nonbinary, #genderqueer,
#trans, #transgender

‘( The child code that appeared most was
Self-acceptance (36%) and fell under
Body Satisfaction (55%), which appeared

mediatechnologies, like social media, to ’e Hashtag Purposes: most in the Body Perception category
explore and validate their identities. Digital o 4% 1) User self-identification 84% of nosts collected contained hashtags
self-portraiture (selfies) is a populartool that Selfie Criteria: 2) Search Instagram for posts 4 POSES . : J
individuals can use to express and expand the The word selfie or #selfie inthe ) P with gender identity or expression language

. . . . _ i} : 3) Frequency analysis (w/additionaltags) 4
representation of diverse identities and bodies. user-generated text (Cap.t'.on or ; y y > 8
comment made by the original

Instagram selfies are identified as windows user), or a reflection that contains a
through which the expression of and dialogue visible phone/flash, or a partially * |

surrounding diverse bodies can be observed. visible outstretched arm (towards R
Public data was gathered from Instagram the camera).
using self-identified cataloguing (hashtags)

other than the four hashtags used for data
collection

Discussion

Instagram posts analyzed in this research
showed atendency for individuals to express the
feeling of self-acceptance, especially in relation
to body modification tools/behaviors and social

¥  Body Modification

and coded for body image themes. - . R
_ _ _ mage Tet acceptance. Results posit that body modification
Representations of gendervariancein > | Halr is a better predictor of self-acceptance thana
ma'T"E?m medlz confor;m ttothe ‘ESta_bl'Shed Hormones (HRT) « sense of unity (or disjunction) between gender
ender binary and perpetuate systemic . . . . . .
9 ihary anc perp y > || clotnes or accessories 500 Instagram posts/selfies were collected (125 from each hashtag)| | identity and body image. This is an important
oppressionintherealworld and on screen o _ _ findina b it ts that not all d
(Solomon and Kurtz-Costes, 2018; Gerbner and Gross 1976) vake-up A preliminary content analysis was conducted on the first 25 posts n 'mgt _ eg_agje Il suggests adno s gender
s d . variant individuals experience dysphoriaora
| _ raery (procedure from each to develop abodyimage codebook . viauais expert ySP
Environments that encourage gender exploration Tattoos and Plercings o _ desire to align with a particular gender. Future
4 and affirm non-binary identities can take the v | Body Perception Descriptive codes(w_lth yes or no l_’esponses) were developedto research must not assume that the experience of
pressure off of individuals to conform to social » | Body Dissatistaction represent the following overarching themes related to the gender gender exploration (like transitioning) places
standards and can potentially foster more positive | Boay satistaction variant experience with body image individuals at odds with their physical
body.lmage s 1 prysicat Atirbutos TG Final Data Set.docx User-generatedtext| | Characteristics, butrather potentially facilitates
(McGuire, Doty, Catalpa, and Ola, 2016) ' T G Original 123 Non-edited photos.. just Hair (Ca tion hashtaas more opportunities for Se[f_acceptance N gender
¥  HASHTAGS natural light. Everyone has flaws, we may see . P o gs, ambiauit
Selfies have the potential tobe a Y Ft - Elem anl;i givle oursehlfes a hlilrd time.. but it’s those Self-acceptance and gr'aphlc text) guity. Refe rences
self-therapeutic and B R s ey strong #transgender was collected and
& P o ] #nonblnary everyone #positive #positivity Gender Identitv /E Gerbner, G., & Gross, L. (1976). Living with television: The violence profile. Journal of
- # 1t1 ibes# hhair #splithai enaer iadent XP... I unication, 26(2),172-199
awareness rGISIng praCtlce #trans pOSll’[IVGVI ?S peachinall .Sp R . . analyzed In Dedoose I\Cdoclggr:.lc.aK.,agoty,J.L., Catalpa, J. M., & Ola, C. (2016). Body image in transgender young
inrelationto kn0Wing #splltdyedha1r#tw0c:010\rha1r #t‘r?nsgender . people: Findings from a qualitative, community-based study. Body Image, 18, 96-107.
] ' _ _ #genderqueer #transboy#loveyoprselt #noedﬁmg This excerpt was coded for themes under 10.1016/j.bodyim.2016.06.004
understandlng, and experiencing #naturallight#sunlight #noneditedphoto ‘e . . . . Tiidenberg, K., & Gdmez Cruz, E. (2015). Selfies,image and the re-making of the body. Body &
the body Gender Identity /Expression #loveyourflaws Body Modification, Body Perception (Satisfaction), Society, 21(4),77_102_10_"77/135(7034;05592465
: "L . Sol ,H., & Kurtz-Costes, B. (2018). Media's influ ti ft w .
_ (Tiidenberg and Gomez-Cruz, 2015) ) L Sexual Orlentation and additional hashtags (respectively) ) Ksc;u?tTa;)/"f}Re.r,nsusrr;h‘suu;).ss‘aecsial,C>o//cy,15(16),3az.$:z;n7.ol::il?roe.%?]s/esrfsﬁssi)rr;fq?(jo22?(;\-52 e )
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